Crisis Pregnancy Centers (CPCs) Advertising STI & HIV Testing, 2024

Although CPCs advertise themselves as health
facilities, they only offer limited services and are
not iypicale staffed by licensed healthcare
professionals.

STl and HIV services offered at CPCs do not
adhere to national medical practice standards.
The majority of CPCs are affiliated with national

organizations that oppose contraception,
including condoms, and they undermine
condoms’ efficacy to prevent HIV and other STis.

@ Advertised STI Testing,
No HIV Testing
(N = 558)

@® Advertised STI and
HIV Testing
(N=178)

Did Not Advertise STI
or HIV Testing
(N =1,897)

From 2021 to 2023-2024,
the percentage of CPCs
offering STl and HIV
services increased:

o 7% for STl testing
e 5.6% for STl treatment
* 1.8% for HIV testing

In 2023-2024, 1,892 CPCs (71.9%) advertised limited medical services

on their client-facing website.

736 CPCs (28.0%) 452 CPCs (17.2%)
advertised STl testing advertised STl treatment

178 CPCs (6.8%)
advertised HIV testing
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